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Stand Up and Stand Out:
The Business Case for Supporting Reproductive Rights

Countless businesses have stepped up in recent years to advance workplace equality, equal pay,
and women'’s leadership. The topic of women’s reproductive rights, however, is often missing from
the conversation.

New research from The Harris Poll and NARAL Pro-Choice America suggests that addressing
reproductive rights as part of women’s empowerment presents an opportunity for companies to
lead. The Harris Poll surveyed 1,271 U.S. adults ages 25+ who are employed full-time.
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To learn more about how companies can take action to ensure their employees and consumers feel

supported when it comes to reproductive rights, please visit naral.org/access-for-success




